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Barbie Feels The Heat From Tariffs

by Tanya Gazdik (/publications/author/3041/tanya-gazdik/) , Yesterday

Mattel executives say the toymaker may hike prices for Barbie, Hot Wheels and other toys
as a result of President Donald Trump's move to tack an additional 10% tariff on U.S.
imports from China.

"Mattel Chief Financial Officer Anthony DiSilvestro said in an earnings call with Wall Street
analysts on Tuesday that roughly 40% of the company's toys are made in China, while
noting that is less than the industry average of 80%,” according to CBS News
(https://www.cbsnews.com/news/tariffs-trump-china-canada-mexico-mattel-barbie-
hot-wheels/). “Overall, the fresh U.S. levies on Chinese good affect about 20% of Mattel's
global production.”

Trump has threatened to also impose 25% tariffs on imports from Mexico, where Mattel
sources almost 10% of its products. The toymaker is based in El Segundo, California.
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“Nevertheless, Mattel said it expects sales will increase as much as 3% this year despite an
overall slowdown in toy sales last year -- which were down 0.3% in the U.S.,” according to
the New York Post (https://nypost.com/2025/02/05/business/mattel-shares-spike-15-
after-toy-giant-says-it-will-raise-barbie-prices-because-of-china-tariffs/). The
company's "fourth-quarter adjusted earnings were 35 cents a share, versus the 20 cents a
share Wall Street had expected.”

Mattel shares surged more than 15% after the toy giant said it is weighing price increases.

“Mattel's fastest-growing segment was the vehicle toy category, driven by the performance
of its Hot Wheels brand, which partially offset declines in demand for Barbie and baby
gear,” according to Bloomberg (https://www.bloomberg.com/news/articles/2025-02-
04/mattel-weighs-barbie-price-hikes-to-counter-trump-tariffs?embedded-
checkout=true).
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Consumer and business groups in the U.S. have warned that the tariffs may disrupt supply
chains and lead to higher prices.

“The toy industry has been facing slower sales in 2024, as a higher cost of living meant
shoppers had less cash to spend on toys,” according to the BBC
(https://www.bbc.com/news/articles/c77rmryxkz20).

The company says it will work with its retail partners to find the right balance of quality and
value at affordable price points.

"I believe ... (there is) strength in Mattel's 2025 product lineup as higher prices could stifle
some demand — families are already maxed out — but great products can offset those
declines," James Zahn, editor in chief at The Toy Book magazine, told Reuters
(https://www.reuters.com/business/retail-consumer/barbie-parent-mattel-forecasts-
annual-profit-above-estimates-after-steady-2025-02-04/).
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Paris Hilton Turns Up The Heat For Frank's Red Hot

by Tanya Gazdik (/publications/author/3041/tanya-gazdik/) , Yesterday

Paris Hilton saying "That's hot" became ubiquitous on her reality show "The Simple Life."

Now, she’s back with a witty twist of the catchphrase in a social media campaign for Frank's
RedHot tied to the Super Bowl.

"It's a very fun partnership, and | love the new tagline, 'That's red hot,” the pop culture icon
told USA Today (https://www.usatoday.com/story/money/2025/02/04/paris-hilton-
franks-redhot-super-bowl/78166428007/?tbref=hp). “| think it's so cute, and people are
really going to love and enjoy eating their food with Frank's RedHot."

The deal between Hilton and the condiment company was hatched in collaboration with
Hilton's media company, 11:11 Media.

“The partnership sees Paris cooking up game day recipes, and encouraging fans to show
how they heat up their Big Game foods with Frank’s,” according to Just Jared.
(https://www.justjared.com/2025/02/04/paris-hilton-stars-in-franks-redhot-super-
bowl-2025-commercial-watch/)
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